
ACOM Group’s Presence  

ACOM Group is a leading company in the consumer finance industry, 

operating with a focus on its three core businesses.
We will keep on enhancing the strengths we have developed over the course of our nearly 90-year 
history and continue to meet the expectations of our stakeholders.

Operating Revenue

294.7
billion yen

Operating Revenue

156.0 billion yen
Operating Profit

41.7 billion yen
Operating Revenue Share 

52.9%

This business chiefly provides 
unsecured small loans to individuals 
based on customers’ credit. 

ACOM by the Numbers

Global Business Platform

Operating Profit

86.3billion yen

Kingdom of Thailand
EASY BUY Public  
Company Limited
Investment ratio: 71.0％
Incorporated: Sept. 1996
Business Outline:
 Unsecured loan business, 
Installment loan business

Republic of the Philippines
ACOM CONSUMER  
FINANCE CORPORATION
Investment ratio: 80.0％
Incorporated: July 2017
Business Outline: 
Unsecured loan business

Malaysia
ACOM (M) SDN. BHD.
Investment ratio: 100.0％
Incorporated: July 2021
Business Outline: Unsecured loan business

Loan and Credit Card 
Business

Operating 
Revenues by 

Business Segment

Operating Revenue

70.7 billion yen
Operating Profit

22.6 billion yen
Operating Revenue Share 

24.0%

This business provides credit guarantees, 
underwriting customers’ repayment of 
loans taken out with our alliance partners.

Guarantee Business

Operating Revenue

61.8 billion yen
Operating Profit

22.3 billion yen
Operating Revenue Share 

21.0%

This business provides 
unsecured small loans to 
individuals overseas, leveraging 
the experience and expertise of 
our Japanese businesses.

Overseas Financial Business

Share of Loans

No.1
We have a top share of the 
personal card loan market 
(non-bank category).

Total Number of Users

5.59million 
Our total number of users 
exceeds 5.50 million in Japan 
and overseas.

Receivables Outstanding 

2.5 trillion yen
Our receivables outstanding 
(consolidated) exceed 2.5 
trillion yen.

Guarantee Partners 

58 companies
We have 58 companies who are guarantee 
partners, with guaranteed receivables 
exceeding 20.0 billion yen per company.

Number of Group Employees

5,404
More than 5,000 Group 
employees are working as one to meet the 
expectations of all stakeholders.

Founded

1936
We were founded as a 
wholesale and retail textiles 
business in 1936. 
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Management capital

External environment

Investments in businesses and people

Returns to stakeholders

Create 
economic 

value

(profits)

Customer 
satisfaction

(CS)

Vision

The Spirit of Foundation Corporate PhilosophyMaterialities

Enhance 
corporate 

value

Employees
　In Japan: 2,264
　Overseas: 3,140

Consolidated receivables outstanding
 2,531.0billion yen
Treasury shares
 628.0 billion yen
Credit ratings

R&I  AA-
JCR AA-

(As of May 31, 2024)

Sales network
　Japan: 672 locations
　Overseas: 109 locations
　Instant credit card issuers:

 648 devices
Digital channels (website, app) 
provide the same services as 
in-person channels

Powerful, established brand with 
strong appeal to customers
Expertise in credit screening
Expertise in debt collection

Guarantee partners
 58(consolidated)
Overseas markets  3 countries
Users
　Loan Business 1.79 million
　Guarantee Business

 1.89 million
　Overseas Financial Business

 1.48 million

Human 
capital

Financial 
capital

Manufacturing 
capital

Intellectual 
capital

Social 
capital

Shareholders and investors / society / partners

Customers / alliance partners / employees

Meeting the expectations of 
all our stakeholders

Respond to the customer’s desires of “what 
they want” and “the services they would like 
to get” with speed and always putting the 
customer �rst in Japan and overseas. 

Contribute to the enhancement of 
corporate value of our alliance partners 
by providing our accumulated know-how.

Make our employees and their families 
happier tomorrow than today.

Achieve stable and continuous returns through 
sustained growth in corporate value.

Contribute to the realization of a sustainable 
society through corporate activities.

Build a strong relationship of trust and 
mutual development.

Customers

Alliance

Employees

Shareholders 
& Investors

Society

Partners
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ACOM Group’s 
growth

Co-creation 
with stakeholders

Growth cycle (business model)

Demographic 
change in Japan

Lifestyle changes

Growth of cashless 
payments

Economic growth  
in Asia

Digitalization

Climate change

Contribute to the 
realization of an 

enjoyable and affluent 
personal life, and to 
improving lifestyles

Realize valuable 
time and valuable 

lifestyles for customers
(Ful�ll customers’ desires for “what 
they want” and “the services they 

would like to get” through the 
three core businesses)

ACOM Group’s Value Creation Process  
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